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Source Funding. Forge partnerships.
Manage relationships.

In addition to the extensive networking opportunities
available at BioNetwork East, join our executive level speakers and
delegates from the pharmaceutical market to:

+ @Gain insights from our stellar speaker faculty- over 25 brand new senior-level
speakers sharing their insights on the pharmaceutical industry

« Join our 1st Annual Perfect Pitch: Biotech Investment Challenge- hear pitches
from 6 innovative biotech companies along with insightful feedback from our panel
of expert judges

+ Hear Case Studies highlighting notable deals over the past year including the Merck-
Schering Plough Mega-Merger and the Purdue-Transcept Co-Promotion
Agreement

« Understand innovative funding options available in 2010 from the investment
community active in the pharmaceutical space

Extensive Networking Made Easy- 10+ hours built into the
agenda! With 1:1 meetings, Onsite Facebook and an Onsite Message Board,
you will meet the executives of interest to you!
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New and Improved Networking Opportunities
Our intimate conference setting helps us ensure that you meet the people you came to see.

Onsite Facebook

We know you are tired of sifting through a sea of name tags to find the person you want to meet.
Upon check-in, the BioNetwork team will be taking photos of all speakers and attendees. The names
and photos of all speakers and attendees will then be posted at the photo station near the registration
counter so that you can scroll through the images by last name and easily spot the person you wish to
network with.

Onsite Message Board
Placed in a central location by the registration area, the onsite message board allows you to leave
notes for speakers or attendees that you are looking to connect with while at BioNetwork East.

Schedule Meetings Before You Arrive!

These pre-arranged rooms are available to be booked for 30 minute time blocks. When you
register for BioNetwork East 2010, you will receive a password allowing you to schedule One-To-
One Private Partnering Rooms online. Upon receiving an accepted invitation from a potential
partner, you will be able to schedule your meeting. The partnering website will go live February
1, 2010. For questions please contact Sarah Cascone at Sarah.Cascone@wbresearch.com or
646-200-7497.

Improved One-To-One Private Partnering Room Technology!

« Internal messaging capability
« Scheduling blocking function
. Conference agenda accessible through partnering software

Secure Your Own Private Room For The Whole Day

You have the opportunity to reserve our One-To-One Private Partnering Rooms for one full
day at BioNetwork East where you can privately meet with your partners to discuss the specifics
of your companies, your goals, and your compounds. Interested in sponsoring a private meeting
room? Contact Ariel Borkowsky at aborkowsky@wbresearch.com or call 646-200-7476.

The BioNetwork East Advisory Board:

Our program advisory board is a unit of industry experts that assist and advise the BioNetwork
management team in developing and executing BioNetwork East to ensure our attendees receive up-
to-the minute industry information. Our 2010 board of executives includes:

Michael Leonetti = Boehringer  11M Herpin

Head, Health Care Partnerships IV ingelneim ~ Head of US Search [
Boehringer Ingelheim Bristol-Myers Squibb

Jason Levin Christian M. Pangratz
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BrainCells Q Development
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Who You Will Meet:

BioNetwork 2010 is not only an excellent opportunity
to learn from business development, licensing and
alliance management experts in the industry, but also
a great networking opportunity to build relationships
with your potential future partners.

BioNetwork East attracts industry leaders from:
- Big and Specialty Pharmaceutical Companies

- Established and Emerging Biotech Companies
- Institutional Financial Investing Firms

+ Private Investors Including Venture Capital and
Private Equity

Seniority of Attendees:

Presidents/CEQs/Global Heads/Executive Vice
Presidents/Vice Presidents/ Executive Directors of:

+ Global and US Business Development
+ Alliance Management

+ Healthcare Partnerships

+ Global and US Licensing

- Strategic Alliances

+ Global and US Transactions

+ Business and Commercial Development
» Search and Evaluations

- Drug Delivery Partnering

-+ Corporate Development and Strategy
- External Research and Technology

Industry:
W49% Biotech

_/. 37% Pharma

14% Venture Capital

Seniority:
M66% VP Level
) 17% C-Level

a
..__/ 10% Manager

7%  Other

New Investment
Community Focus:

This year, we have expanded our focus to
include more of the Investment Community
than ever before. Join Managing Directors,
Group Heads, and Partners from Investment
Banks, Venture Capital and Private Equity
Firms to discuss the financial outlook for
2010 and understand where these
companies are investing in the
pharmaceutical space.

Previous/New
Attendee Mix:

BioNetwork East attracts a healthy mix of
both new and familiar faces. This ensures
you continue to make new connections, and

maintain existing relationships.

New vs. Previous
Attendees

43% Past Attendee
H57% New To BioNetwork

I
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Why Attend BioNetwork East?

There are a slew of partnering events for the pharmaceutical industry- so why choose
BioNetwork East? Because we listen. Based on extensive market research conducted with
over 200 of your peers, we know what you are looking for in a partnering conference and
we have delivered for 2010.

More Senior-level Speakers:
Learn from and network with industry leaders and key decision makers from all areas of
the pharmaceutical industry- Pharma, Biotech, and the Investment Community- including:

Robert Bagdorf, M.D., Pl Bill Bertrand
E M.B.A. L Ll Senior Vice President, Legal Affairs,
=1 Vice President, "8 General Counsel and Corporate
Worldwide Business Compliance Officer
Development o Medimmune
Pfizer Inc L

Michael Lytton

EVP Business Development "% "
Biogen Idec Inc

David Low

a Managing Director
@C\axnsmuhk\me Lazard

David H. Donabedian,
PhD, MBA

Vice President, Strategic

Alliances, US CEEDD

GlaxoSmithKline

I.LAZARD

And
for the
first time
ever!

The Perfect Pitch:
Biotech Investment Challenge

In this innovative session, 6 Biotechs all focused on different therapeutic
areas, will be given the opportunity to present their “perfect pitch” to our
audience of potential partners and investors as well as to our panel of experts.

More Case Studies:

Understand the motivations behind and the complexities
around the most exciting deals in 2009 and hear from the
deal-makers themselves including:

+ Merck- Schering Plough Mega-merger
+ J&IJ- Elan Stock Buy-out
+ Transcept-Purdue Co-promotional Agreement

Innovative Educational Sessions:

Delve into the crux of the major issues affecting your
industry and more importantly your day-to-day
operations:

+ Get to grips with the financial outlook for 2010 and
where the industry is headed in the next 5 years

+ Realize the implications around the changing state of
the Pharma space and how this will affect deal making

- Hear from the USPTO on patent legislation as it relates
to drug approval

-+ Understand the deal making options in the
Pharmerging Markets

Intimate
Conference Setting

Now, what's the point of having the
who's who of the pharmaceutical
industry at the conference if you can't
meet them? At BioNetwork- YOU
WILL MEET all of the speakers and
attendees- your potential partners- at

Each Biotech will give a 20 minute company presentation highlighting their
current projects. Then our panellists, consisting of big Pharma, VCs and Investment Banks will give
their feedback on the strengths of the pitches just heard- highlighting the portions of the presentations
that piqued their interest. This will not only give the presenting companies the platform to attract
new partners, but will also give the presenting companies, and audience alike, insight into what
sparks the interest of potential partners and investors. This session is a must attend for Pharma,
Biotechs, and the investment community.

The panelists will then have a chance to confer and choose “the perfect pitch” which will be presented
at the awards ceremony cocktail reception immediately following the afternoon’s presentations.

Are you on Linked In? Facebook? Twitter?
BioNetwork is!

Join the BioNetwork Linked In group, Facebook, Twitter and network with your peers all year round.

These social networking groups are exclusive to industry leaders supporting and following the
BioNetwork program.

Linked[}]. Ewiktker

twitter.com/bionetwork

facebook

the event.

We've built it, now YOU just have
to come.

See What Other People
Have Said About
BioNetwork!

“The smaller, intimate setting of
BioNetwork East combined with the
presence of key decision makers
from pharma and biotech makes it
one of the best conferences of the
year to have meaningful
conversations and to make great
contacts.”

Rekha Hemrajani, Senior Director of
Corporate Business Development, Exelixis

“Everyone | met with agreed that
BioNetwork East was perfectly sized
to network and meet with decision
makers from the pharmaceutical and
biotech companies in attendance.”
Ira Weiss, Vice President of Finance
and Operations, BioDtech, Inc.

Call: 866-691-7771 or 416-597-4777 Fax: 416-598-1452 Email: bpenney@wbresearch.com Web: www.BioNetworkEast.com 3
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Monday, March 15, 2010

Affecting The Pharmaceutical Industry

Networking Breakfast and Conference Registration
Chairperson’s Opening Remarks
Jeffrey Totten
Vice President Drax & Company
Dean &company STRATEGY CONSULTANTS
Keynote Panel: Taking The Financial Pulse Of The Pharma
Market: Getting A Read On Where We Are And Where
We're Headed
Juergen Lasowski _
SVP Business Development Onyx E
Onyx Therapeutics
@ | George Bickerstaff
i Managing Director
L T CRT Investments
David Low
Managing Director Tazanmn
Lazard
Gayle Mills
EVP Business Operations
ROXRO Pharma
Gregg Davis g
Director, Worldiwide Business Development @cwammmme
GlaxoSmithKline
The ebb and flow of the financial markets has an immense impact on all industries
and the pharmaceutical space is not immune. Understanding the investment
landscape is essential to facilitating meaningful partnerships and ensuring that
your company's goals are aligned with the broader industry focus.
* Securing financing in a dried up market- exploring innovative financing models
available
* Analyzing emerging trends in the current market/economy
* Which therapeutic areas is the market moving towards?
* Which deal structures are being employed?
* How will the reimbursement environment affect VC investments and new
company creation?
* Predicting timelines for when the IPO window will be open to all companies
+ Combating the risk-averse public and private investment communities
Keynote Panel: Adapting To The Changing State Of The
Industry And Understanding The Impact On Deal-Making
Ml Robert Bagdorf
:‘ VE Worldwide Business Development @'@
L Pfizer
P Bill Bertrand
"W SVP Legal Affairs, General Counsel and Corporate Compliance Officer
¥ Medimmune
Michael Lytton
EVP Business Development
. e il
Biogen Idec
Jules Musing
VP
Johnson & Johnson
Adelene Perkins
President and Chief Business Officer S Infinrty
Infinity Pharmaceuticals e
We have already seen substantial changes in the Pharma/biotech space in the
Sponsors: DeAN & COMPANY % @
S'I'Ih\'l'lﬂl(,'v CONSULT,‘\NTS

Responding To The Changing Environment And External Forces

10:45

11:30

12:30

wake of the economic collapse. From evolving business models to industry
consolidation, the environment has transformed rapidly. Yet, the affects of these
changes on the industry remain to be seen. Representatives from all
perspectives of the market will offer insight on the following:

+ Evaluating the industry consolidation- will big Pharma control
commercialization with R&D left to Biotechs?
* Determining the effect of the mega-mergers
* How will the increased bureaucracy and loss of talent due to
redundancies affect innovation?
* Which organizational models best support:
* Productivity
* Innovation
* Efficiency
* Analyzing the different business models emerging
* Virtual Biotechs
* Is this the wave of the future for the Biotech space?
* Integrated Pharmaceutical Networks
* How will these more nimble organizations
* Lower operational costs?
* Increase R&D flexibility?

Refreshment Break & Networking Opportunity

Navigating The Deal-Making Landscape

Steve Damon
Svp IXLTEA
Altea Therapeutics

Jim Hattersley g
VP Business Development bl
Sun Pharmaceuticals o
E Tim Herpin

Head of US Search
Bristol-Myers Squibb

1 Bt bt

John Herbert
Corporate Development
Genzyme

genzyme

Paul Darling o
Principal Z‘:"
L Wl 7S Associates

Building on the discussions from discussions from the previous sessions, which
focused on the macro-environment and the major external factors affecting the
Pharma space, this session will analyze how these impact deal-making and
directly affect your day-to-day operations.

* Pinpointing the deal-making trends being employed in the current market
and analyzing why they are successful
* Option deals
* Royalty monetization
* Mature drug deals
* Identifying the partnering atmosphere
* Who is partnering with whom?
* Mapping out the players that are the most active in the space
* Determining how the core partnering function has evolved given the current
environment

Partnering In The New Economy- Developing An Effective
Alliance Management Function Within Your Company

i Mike Leonetti
= =8 Head, Health Care Partnerships m Boehringer
1111

=4 Boehringer Ingelheim Ingelheim
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1:10

8:00

8:45

9:00

Alison Shurell 3:10
VP Product Marketing [
INTRALINKS

IntraLinks 3:55

Karen Denton
Director, Alliance Management =) Haryer
Bayer HealthCare Pharmaceuticals

Partnering is clearly an integral part of your business and maintaining
relationships to work efficiently and effectively over time is paramount. But
what challenges will a changed economy pose to your partnering strategy?
How do you ensure open communication, transparency and alignment
throughout the partnership? - This session will examine the value of the alliance
management function in today’s environment as well as determine future
partnering trends.

* Quantifying the value of the alliance management function in the new
economy

+ Citing specific examples of the benefits realized through effectively managing
your relationships

* Measuring the success of an alliance- outlining the metrics to gauge
effectiveness

+ Collaborating across and within networks

* Leveraging tools to improve alliance management and team collaboration

* Analyzing the role of CROs/CSOs in future partnering models

4:40

Lunch For All Conference Attendees

Case Study Part 1: Merck/Schering-Plough Merger

Senior-level executives from Merck and #:i MERCK
Schering Plough, for updates please visit www.bionetworkeast.com

Over the past 18 months, there have been three notable mega-mergers in the
pharmaceutical space, but it remains to be seen how these mergers will thrive
and affect the industry. This case study will analyze the Merck/Schering-Plough
merger in two parts. Part 1 of our 2 part series will delve into the motivations
and rationale behind the strategic choice to combine these two Pharma giants
and discuss the following themes:

* Overview of the strategic considerations that led to the deal 5:20
* Analyzing the ins and outs of the negotiation process
* Determining the internal take-aways and lessons learned from both parties

* Alook at the status of the relationship today

In order to fully assess the impact of the merger, Part 2 of our case study will
take place at BioNetwork West 2010. This will allow us to look at hard data in
terms of impact vs. expectations of the merger.

Refreshment Break & Networking Opportunity

Case Study: J&J's Acquisition Of Elan’s Alzheimer's
Immunotherapy Program (AIP)

Patrick Verheyen
VP Business Development
Johnson & Johnson

*For updates, please visit www.bionetworkeast.com.

This case study will discuss the unique deal structure between pharmaceutical
giant J&) and Irish drug-maker Elan. The session will delve into the strategic
motivations behind J&)'s $885 million stock buyout and innovative asset
purchase agreement around Elan’s most advanced Alzheimer's disease
programs.

Bracing For The Generic's Market Entry- Biosimilars And
The Pending Patent Cliffs

Jennifer Tegfeldt
Director Business Initiatives & Strategies

Genzyme

gengyme

Everyone invested or involved in the Pharma space is keenly aware of the
approaching patent cliff and the imminent entry of generics into the branded
space. This issue is compounded by the pending legislation for the biosimilar
market entrance. With Big Pharma’s pipelines already low and the mounting
costs of biologics, all eyes are on the generics space. This panel of experts will
evaluate the following points:

* Analyzing the exclusivity period for biologics and the impact on the market
* Will biosimilars have the same impact as generics on the branded space?
* Is the US likely to adopt the European model for biosimilars?
+ Off-setting the entrance of the generic market to protect ROI
* What other revenue streams are being explored?
* How is Pharma refilling its pipeline?
* Which therapeutic areas are the focus?
* What projects are being invested in?

Cocktail Reception

Join all speakers and attendees for an intimate cocktail reception overlooking
the beautiful South Beach. Everyone knows the best conversations are had
with a cocktail in hand.

Main Conference Day Two.

Tuesday, March 16, 2010

Market To Facilitate Meaningful Partnerships

Networking Breakfast And Conference Registration
Chairperson’s Opening Remarks

Update From The U.S. Patent And Trademark Office

= Mary Till
. M Legal Advisor, Office of Patent Legal Administration
BN UsPTO

9:45

John LeGuyader
Director, TC 1600
USPTO

Capitalizing On Lessons Learned And Utilizing Trends In The

In this session, two representatives from the USPTO will evaluate the new PTO
director and predict the influence on the market. Will collaborations and
valuation of IP change? What is the overall impact on drug development and
deal making?

Analyzing The IP Environment- Pinpointing The Areas
That Will Affect Your Business

Len S. Smith

-
| -i Principal Intellectual Property Counsel ey,
Medicis Pharmaceutical Corporation
Kerry Flynn
VP Intellectual Property Shire
Shire Pharmaceuticals

Call: 866-691-7771 or 416-597-4777 Fax: 416-598-1452 Email: bpenney@wbresearch.com Web: www.BioNetworkEast.com



10:25

11:10

12:00

— 3 Anne Dollard
‘_é: Executive General Counsel T,
!

Takeda

Understanding how IP impacts deal-making is crucial to forming profitable
partnerships. Therefore it is essential to remain abreast of the changes in this
space as it will affect the way you operate. Hear from legal experts on:

* Aligning the interests of both BD & IP professionals to ensure a successful
partnerships
* Deal terms and diligence in the face of changes in Patent Law
* What to look for in diligence evaluations
* Anticipated changes in diligence practice in view of legislative changes
* Impact on key deal terms and license terminology

Refreshment Break & Networking Opportunity

Biotech Valuation: A Look At How Companies Measure
Up

9 Christian M. Pangratz
1= | Senior Director, Corporate Business Development
=8 Nektar Therapeutics

REKTAR

Graham Brazier
VR, Therapeutic and Commercial Transactions
Bristol-Myers Squibb

[ S B P

=

Frank Stokes
Managing Director
R.W. Baird

Mark Benedyk
Head
The Pfizer Incubator LLC

Having a clear grasp on how companies are valued is vital to decision-making
for both Pharma and Biotech companies. It is imperative to have a handle on,
not only how a company is valued, but also the external factors that play a
significant role in the calculation. This panel of financial professions will
examine the following:

* Quantifying market based economic value for company assets including:

* R&D

* Licenses

* Patents

* Management Teams
* Painting the picture- Understanding what is involved in the valuation process
+ Comparative Analysis- Assessing current vs. historic company valuations

Shoring Up Funding In A Weak Economy- Innovative
Financing Models

Durga Bobba
== Head of Alliance Management, Vaccines and Infectious Diseases
#| Merck

e Jason Levin
.x Chief Business Officer
BrainCells

Howard Endelman
Partner
Baseline Partners

€ MERCK

With the IPO window essentially non-existent and traditional forms of funding
dried up, the market has had to employ creative methods of financing. This
session will look at the innovative financing models currently being used in the
pharmaceutical industry.

* Exploiting corporate alliances, grants and government contracts as a means
to fund development
* Monetizing assets in your portfolio to raise capital-
* Implementing a monetization deal to extract the most value for your
assets
* Assessing international licensing options
+ Utilizing partnering as a means to gain capital- a look at recent, successful

collaborations

DEAN & CoMPANY

STRATEGY CONSULTANTS

Sponsors:
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3:30
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4:30

4:50
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Case Study: Partnering With Not-So-Big-Pharma

Susan Koppy
VP Business Development

Transcept Pharmaceuticals

Transcept

Senior-level executive from
Purdue Pharmaceuticals

*For updates please visit www.bionetworkeast.com.

This case study will discuss the co-promotion deal between Transcept
Pharmaceuticals and Purdue from each side’s perspective focusing on the
strategic fit between these two companies. Why was Purdue the “right size” to
deal? What was the internal process? Have things worked out the way each
side thought they would? What “lessons learned” were captured?

Lunch For All Conference Attendees

The Perfect Pitch: Biotech Investment Challenge

o,
GlaxoSmithKline
(Piver)

Panel of Experts
- David H. Donabedian
" VP Strategic Alliances, US CEEDD

GlaxoSmithKline

Robert Bagdorf
VP Worldwide Business Development

Pfizer

Mark Benedyk
Head
The Pfizer Incubator LLC

Frank Stokes
L} Managing Director ﬁ
. R.W. Baird

In this groundbreaking session, six Biotechs all focused on different therapeutic
areas, will be given the opportunity to present their “perfect pitch” to our
audience of potential partners and investors as well as to our panel of experts.

Here's how it works:

Each Biotech will give a 20-minute company presentation. Then our panelists,
consisting of Big Pharma, VCs and Investment Banks will give their feedback on
the strengths of the pitches just heard- highlighting the portions of the
presentations that piqued their interest. This will give the presenting
companies, as well as the audience, insight into what sparks the interest of
potential partners and investors. This session is a must attend for Pharma,
Biotechs, and the investment community.

The panelists will then have a chance to confer and choose “the perfect pitch”

which will be presented at the awards ceremony cocktail reception immediately
following the afternoon’s presentations. Contact Mimi Fox at 416-597-4808
or email mimi.fox@wbresearch.com for presentation opportunities.

Biotech #1 presentation (Oncology)

Biotech #2 presentation (CNS & Psychiatry)

Biotech #3 presentation (Cardiovascular)

Biotech #4 presentation (Diabetes/Metabolic)

Biotech #5 presentation (Infectious Disease)

Biotech #6 presentation (Auto-Immune (HIV))

Feedback From Our Panel Of Experts

Awards Ceremony And Cocktail Reception For All
Attendees

The first annual “Perfect Pitch” Awards Ceremony and Cocktail Reception will
be held directly following this afternoon’s Biotech Investment Challenge. The
award, presented by our panel of expert judges, will be given to the best

company pitch heard in the afternoon'’s session. Join all conference attendees
to hear who our panel of experts has chosen as the “Perfect Pitch” for 2010.

“C n
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Wednesday, March 17, 2010

8:00 Networking Breakfast And Conference Registration
8:45 Chairperson’s Opening Remarks

9:00 Standing Out From The Pack And Getting Big
Pharma To Take Notice

Reid Leonard
“iW VP External Licensing and Business Development 6 MERCK
|8 Merck

%] Laura Pierce
a VR Alliance Management £
=il Bayer HealthCare Pharmaceutical

David H. Donabedian, PhD, MBA
VP Strategic Alliances, US CEEDD S.....

GlaxoSmithKline

= Mark A. Miller
. J| VP of Corporate Business Development %Z%/
= Eli Lily

Big Pharma is always a power player in the pharmaceutical industry.

But given the current lack of funding available to biotechs, this
statement has never been truer. Therefore, it behooves all companies to
take note of the moves Big Pharma is making along with understanding
the motivations behind these strategic choices. Get the insider’s view
on what Big Pharma is looking for in terms of partnerships and how
you can stand out from the competition.

* How has the shift in business model from research driven to
commercially-focused impacted deal making decisions and portfolio
prioritization?

* Balancing the demand for funding between internal and external
programs

+ Aligning partnering decisions with the overall organizational strategy
in terms of

* Therapeutic focus
* Deal structures employed
* Stage of investment

* Outlining the metrics used for evaluating a potential partner

* Identifying the attributes that put a company ahead of the
competition

10:00 Case Study: Astellas And Zogenix Co-Promotion Of
Sumavel Dosepro

JD Haldemen
cco
Zogenix

Senior-level speaker from Astellas
*For updates please visit www.bionetworkeast.com.

This case study will discuss the co-promotion agreement of newly FDA
approved Sumavel DosePro. From the strategic considerations behind
the partnership, to the developing evaluations and steps that led to the
negotiations, to the due diligence experience, the deal signing and
closing, and the status of the relationship today- this session will cover
all aspects of the deal-making process.

10:40 Refreshment Break & Networking Opportunity

11:25 Leveraging The Opportunities In The “Pharmerging
Markets” To Stimulate Growth And Increase Profits

=% Jamsheed Banaji
e | Executive Director, International Business Development @

Bl Pfizer

12:05

12:45

1:25

Mark Dennish
VR Business Development
Daiichi Sankyo

Carlos Garrido

Finance Director, Head of Strategic Planning and Business Development
South America

AstraZeneca

The “Pharmerging Markets” consist of Brazil, China, India, Russia, Turkey,
Mexico and South Korea. Recent estimations predict that these markets
will make up 51% of the Pharma industry’s 2009 global growth and be
worth $155- $185 billion by 2013. No longer just available to Pharma
giants, all areas of the market are evaluating methods to capitalize on the
growing middle class in these tier 1 emerging markets.

+ Dissecting the impact of the pharmerging markets on the traditional
pharmaceutical powerhouses- US, Canada, Western Europe and Japan

- Identifying the unique opportunities and challenges that these markets
pose

* Entering the markets- weighing the cost/benefit of such a venture and
aligning the project with overall company strategy

+ Navigating the different business models in place in emerging markets

* Mitigating your risk- exploring joint ventures to jumpstart your learning
curve

Case Study: Takeda and Amylin Pharmaceuticals
Worldwide Agreement To Co-Develop And
Commercialize Compounds For Obesity

[#=5] Brent Bankosky
Director, Business Development e

[N Takeda Pharmaceuticals North America

[#%] Kelly Powell
. ¥ Director, Business Development
~™ Amylin Pharmaceuticals

This case study will analyze the broad, worldwide partnership between
Amylin Pharmaceuticals and Takeda to co-develop and commercialize
pharmaceutical products for the treatment of obesity and related
indications. This unique deal structure is particularly complicated because
the agreement is around multiple assets at different stages of clinical
development. Hear from representatives from Takeda and Amylin on the
intricacies of this deal along with lessons learned from both companies

Virtual Biotech Case Study: Ade Therapeutics
Realizing Cost Savings And Increased Efficiencies
Associated With A Virtual Biotech

Sanj Singh
CEO
Ade Therapuetics

Ade Therapeutics is a clinical development company focusing on
inflammation and acute care medicine and they are a privately financed
company. With retaining core expertise in house and keeping an incredibly
low burn rate, Ade Therapeutics is able to remain a lucrative company
through smart relationships and intelligent outsourcing decisions. Hear
first hand why the “Virtual Biotech” may be the right move for your
company.

* What is a “Virtual Biotech”?

+ Creating a competitive advantage in terms of R&D

+ Utilizing the Strategic Outsourcing Model to:
* Challenge the status quo
* Leverage relationships, networks and facilities to increase efficiency
* Effectively managing your outsourcing relationships

Lunch And End Of BioNetwork 2010

Call: 866-691-7771 or 416-597-4777 Fax: 416-598-1452 Email: bpenney@wbresearch.com Web: www.BioNetworkEast.com 7



D About Our Sponsors

Dean & Company

Dean & Company is a strategy consulting firm
with a unique mix of both traditional business
strategy work and a range of investing activities for large corporations,
technology start-ups, and equity funds. We work with senior executives to
dramatically improve and sustain their company's performance. Dean &
Company has an established, highly successful track record in generating
actionable and quantifiable results for our clients in the Life Sciences. These
include a number of the largest global companies as well as emerging leaders
in the Pharmaceuticals, Biotechnology, and Medical Devices & Technology
industries. We additionally have developed specialized expertise in the Vaccines
industry. The hallmark of our work in life sciences, as in other industries, is our
ability to deliver highly quantitative, analytic-driven solutions to complex
business problems and the development of practical, action-oriented
recommendations and their associated measurable impact on the bottom-line.
Our life sciences capabilities extend across the following industry challenges
and issues: Licensing/Strategic Alliances/M&A Due Diligence, Portfolio/Life
Cycle Management, Product Commercialization & Launch, Manufacturing &
Distribution Strategy, Competitive Intelligence/Benchmarking, Marketing
Strategy, Pricing & Reimbursement, R&D Productivity. www.dean.com

Eli Lilly
y Eli Lilly and Company is a leading, innovation-driven
corporation committed to developing a growing portfolio

of best-in-class and first-in-class pharmaceutical products that help people
live longer, healthier, and more active lives. Lilly products treat depression,
schizophrenia, attention-deficit hyperactivity disorder, diabetes,
osteoporosis, and many other conditions. Founded in 1876, Lilly now
employs more than 41,000 people worldwide and markets its medicines in
143 countries. It has major research and development facilities in nine
countries and manufacturing facilities in 13 countries - and also conducts
clinical trials in more than 50 countries. Lilly is committed to providing
answers that matter - through medicines and information - for some of the
world's most urgent medical needs.

DEAN & COMPANY

STRATEGY CONSULTANTS

1= Intralinks
INTRALINKS IntraLinks® provides enterprise-class solutions which
facilitate the secure, compliant and auditable
exchange of critical information, collaboration and workflow management
inside and outside the enterprise. Our on-demand solutions help you
organize, manage, share and track information, enabling you to accelerate
your workflow, optimize your business processes and realize new profit
potential. Since 1997, IntralLinks has been used on critical business
processes by more than 750,000 users from 90,000 organizations
worldwide, including 10 of the top 10 pharmaceutical companies and
hundreds of biotechs. IntraLinks counts 800 of the Fortune 1000 as clients,
including enterprises such as AstraZeneca Pharmaceuticals LP, Bank of
America, Deutsche Bank and the FDIC. For more information, visit

www.intralinks.com.
7C
Z\_} 70 countries measurably improve their results, through our
comprehensive expertise in sales and marketing consulting,
capability building, and outsourcing. Our clients include multinational,
midsize and entrepreneurial companies around the world, with a deep and
long-standing emphasis on the healthcare sector, and the pharma/biotech
sector in particular. Through our business development and licensing
practice area, we support both large and small pharma/biotech companies
with services ranging from strategic portfolio evaluation and business
development strategy to evaluation of specific potential partners and deals.
ZS has more than 1,000 professionals serving clients from 17 offices
worldwide. (www.zsassociates.com)

ZS Associates
Over 25 years, ZS Associates has helped clients in more than

Do you have a solution or service that targets Pharma/Biotech
Business Development Professionals? Do you have trouble getting
your message in front of them? Well, what are you waiting for?
BioNetwork helps solve your problems! Call Ariel Borkowsky at
646.200.7476 or email her at aborkowsky@wbresearch.com.

5 Reasons Why BioNetwork East 2010 Is The Leading Platform To Invest Your Business

Development And Marketing Dollars:

@ Thought Leadership: The BioNetwork program is

formulated to incite interactive discussions around the major
industry drivers and trends currently changing the landscape
of the pharmaceutical space. Join other senior-level
executives and contribute your expert insight to the exciting
discussions taking place in 2010.

@ Solidify Yourself As The Partner Of Choice: Innovative

/ biotechs with exciting programs in development will be at
BioNetwork East this year looking for partners- get ahead of
the competition through a highly visible presence at the
event.

@) Maintain Relationships and Form New Ones- Through the
1:1 Meeting Rooms, you are assured of exclusive and private
meetings with your current and potential clients to evaluate
their needs and provide them with solutions. These 1:1
Meeting Rooms can be exclusively blocked for your company
to ensure you don’t run out of a private meeting space.

DEAN & CoMPANY

STRATEGY CONSULTANTS

Sponsors:

e,

@ Unparalleled Access: You will meet more than 200 senior level

global business development leaders, Presidents and CEOs, and
potential Investors who are serious about growing their pipelines
and finding the right partners. Unlike other networking events,
BioNetwork assures you that you can shake hands, chat, share a
cocktail and build lasting relationships with all the attendees.

@ Close A Deal: Attendees come to BioNetwork year on year to
evaluate prospects and find the right partner. If you are not in front

of your potential partners, someone else will grab the opportunity.
Your presence and participation at BioNetwork puts you front and
center of where the action is. Because BioNetwork is not a trade
show, the probability of truly finding a potential partner is higher-
you will have meaningful exchanges with the companies and
executives you are looking to meet.

Interested in Sponsoring? Call Ariel Borkowsky at 646.200.7476
or email her at aborkowsky@wbresearch.com. She will help you
build a customized awareness package that will pack a punch!

I
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D About Our Media

. BioCentury Publications, Inc. provides essential biopharma industry
ol Cntury intelligence from five offices in the U.S. and Europe. For more than 16 years,
a global audience of biotech and pharmaceutical executives and investors has benefited from
BioCentury's deep knowledge, data-driven analysis, independent perspective and trustworthy
content available through the company's publications, data products and collaborative industry
conferences in the U.S., Europe and Asia. For more information, visit www.biocentury.com.

@) BIOFLORIDA BioFlorida is Florida’s statewide trade association for the bioscience

industry providing advocacy, business development and communications
services for more than 200 member companies. Our mission is to be the voice of the bioscience
industry and the advocate for our member organizations. Bringing knowledge and resources to
Florida’s bioscience community, BioFlorida supports the health, agricultural and energy sectors of
biotechnology as well as the pharmaceutical and medical technology fields. For more information,
please visit bioflorida.com or call 561-653-3839.

BioPharm Insight provides the most comprehensive information and
forward-looking insight to help you easily find the answers you need
within the Biotechnology and Pharmaceutical industry. It includes the entire drug discovery and
development pipeline, approved drugs, licensing deals, pharmaceutical sales/projections, medical
devices, management contacts and more. Visit: www.biopharminsight.com for more information.

BioPharm Insight

'ﬂ BioResearch Online is the premier Internet source of useful and timely
saamarad Balaw information for the worldwide bioresearch and life sciences industries.
This site is designed to serve the needs of laboratory directors, laboratory managers, researchers,
scientists, university faculty members, business executives, and other industry professionals.
BioResearch Online provides daily news updates and in-depth feature stories about drug discovery,
research and development advancements, university-industry collaborations, and regulatory issues.

B oseLn Toosy BioWorld Today, the newspaper of record for the biotechnology

industry, is read by thousands of biotechnology professionals worldwide
for its hard-hitting, objective news reporting and insightful analysis covering news on public
companies and hard-to-find information on private companies. Delivered by e-mail every business
morning, we are also found exclusively online at www.BioWorld.com.

CanBiotech CanBiotech - A Portal and B2B Outsourcing Marketplace for the Biotech and
revowarcns - Pharmaceutical Industry. The Marketplace features the Outsourcing Services
cmenremeizence Showcase; the Portal features our biopharmaceutical and venture capital
directories and databases. Publications include the Bio Outsourcing Asia© Publication. Read about
opportunities in India, China, Malaysia, Singapore, Taiwan and more. www.canbiotech.com

CurrentPartnering is a leading provider of best practice, business
information and intelligence for dealmakers. For details of all our
publications visit: www.currentpartnering.com

Current Partnering

o Pharmaceutical intelligence firm Cutting Edge Information
(www.cuttingedgeinfo.com) offers customized consulting and a growing library
of insightful primary/secondary pharmaceutical research reports. Executives at

more than 400 pharmaceutical and biotech firms have used Cutting Edge Information’s original
benchmarking data and consulting services to make critical decisions on issues of both strategy
and tactics.

Drug Discovery Online covers drug discovery like no other Internet site.
Each day we present the most interesting, useful feature stories, case
studies, industry news, and newswire feeds related to the science and business of discovering new
drugs. Throughout the year Drug Discovery Online presents news and opinions on the latest
discovery technology, from organic synthesis and the manual isolation of new compounds from
exotic plants, to combinatorial chemistry and high-throughput screening.

y Drug Discovery Online.

Ao ot o oy Profsiol

DRUG DISCOVERY  Drug Discovery Today is a review journal, published as monthly 12 double
TODAY issues. The journal covers the whole of the preclinical drug discovery process,

from target identification and validation, through hit identification, lead
identification and optimisation, though to candidate selection. The reviews are at the cutting edge
of the science underpinning drug discovery, written by experts in their respective fields and cover
all aspects of drug discovery from state-of-the-art genomic and proteomic approaches to target
identification, through the most innovative computational approaches drug design, the science
driving medicinal chemistry and the translation of these sciences to therapies.

GoingToMeet.com is your preferred website for it is an efficient guide to the most
relevant, recent global events. It links you to the event's website, thus letting you know
how you may participate (e.g. speaker, presentor, exhibitor). And a contact us menu
allowing you to communicate with event organizer or GTM.

Georgia Bio (www.gabio.org) is the private, non-profit association representing
more than 300 pharmaceutical, biotechnology, medical device and diagnostic
companies, healthcare systems, universities, research institutes and other organizations involved in
the research and development of life sciences products that improve the health and well-being of
people, animals and the environment worldwide.

YLubormory Network.com.  Laboratory Network is the premier Internet source of useful and timely

ittt s information about the laboratory industry. The site is directed to chemists,
researchers, laboratory managers and research directors, as well as users, purchasers and
manufacturers of laboratory equipment, chemicals, and supplies. Laboratory Network provides
daily news updates and reports on business and technology trends vital to the industry.

| sy D unty - Established in 1965, the Licensing Executives Society (U.S.A.

i and Canada), Inc. (LES) is a professional society comprised of over
6,000 members engaged in the transfer, use, development, manufacture and marketing of
intellectual property.

BN

Partners

The LES membership includes a wide range of professionals, including business executives,
lawyers, licensing consultants, engineers, academicians, scientists and government officials. Many
large corporations, professional firms, and universities comprise the Society's membership.
Licensing Executives Society (U.S.A. and Canada), Inc. is a member society of the Licensing
Executives Society International, Inc. (LESI), with a worldwide membership of over 12,000
members in 30 national societies, representing over 80 countries.

p }_""I .y~ Life Science Leader strives to be an essential business tool for Life Science

AR executives. The editorial is designed to provide readers with content pertaining to
the life cycle of Life Science products and services.Our goal is to provide information that helps
high-level industry personnel improve profits and overcome hurdles within the industry.

www.lifescienceleader.com.

T i e Published by Espicom Business Intelligence, Pharma
Agreement News is the twice-monthly business publication
that concisely reports on hundreds of agreements and deals between phamaceutical companies
worldwide. For further information and to order your subscription today, visit
WWw.espicom.com/pan

Pharma Connections Worldwide® is the leading professional business
networking website focused in the Pharmaceutical, Biotechnology and Life
Sciences research industry. Our goal is to provide a conduit for delivery of premiere content
coupled with the right clientele in order to facilitate business development opportunities among
industry professionals responsible for making key decisions in a global marketplace
m Pharmaceutical Online is the online industry standard for pharmaceutical
manufacturing. Use our supplier directory, product showcase, and offline
search service to expedite your discovery of new products and services. Our goal is to help buyers,

like you, identify and select suppliers.

'J find out what new intellectual properties are being licensed, PharmaDeals®
gives you access to the latest deal making information in the pharmaceutical and

biotech field. Intelligently indexed, PharmaDeals is the ultimate benchmarking tool. To request a

demonstration, visit www.pharmadeals.net

il
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Whether you require data for benchmarking, competition analysis or simply to

Pharmalicensing is the premier biopharmaceutical Open Innovation
resource designed for professionals involved with partnering, licensing
and business development worldwide. Actively supporting in- and out-licensing activities,
Pharmalicensing provides partnering services, business development reports and industry news.
Pharmalicensing is actively utilized by over 190,000 industry professionals each month.

i1 pnemeessry -

Pharma Marketing News (www.news.pharma-mkting.com) is an independent monthly
electronic newsletter focused on issues of importance to pharmaceutical marketing executives. It is
a service of the Pharma Marketing Network - The First Forum for Pharmaceutical Marketing
Experts -- which brings together pharmaceutical marketing professionals from manufacturers,
communications companies, and marketing service providers for wide ranging discussions and
education on a multitude of current topics. Pharma Marketing Network & Pharma Marketing
News provide executive-level content coupled with permission-based e-marketing opportunities.
Seeking Alpha (www.seekingalpha.com) is the premier financial website for
-~ actionable stock market opinion and analysis. Handpicked from the world's top
blogs, money managers, financial experts and investment newsletters, Seeking Alpha publishes
more than 200 articles daily. Seeking Alpha gives a voice to over 3000 contributors worldwide,
providing access to the nation's most savvy and inquisitive investors. The award-winning site is
the only free, online source for over 3,000 companies' quarterly earnings call transcripts including

all of the Russell 3000 Index. Seeking Alpha was named the Most Informative Website by
Kiplinger's Magazine and received Forbes Magazine's 'Best of the Web' Award.

TheScientist

The Scientist provides compelling print and online coverage of the latest

developments in the life sciences including research, technology, and

business. We provide our readers with serious entertainment, keeping them up-to-date with

research advances, business, culture, technical innovations and career advice.

- biopharmaceutical industry. PTV goes beyond the latest deal making news to
bring you exceptional insight and analysis of the latest industry developments,

using convenient media formats accessible to you wherever you are. PharmaTelevision produces
Open Content as well as subscription based Premium Content. Sign up for your 14 day free trial at

www.pharmatelevision.com.
"““'"‘Mﬂlci PharmaVOICE magazine, reaching more than 17,500 U.S.-based life-
sciences executives, is the forum that allows business leaders to engage in a
candid dialogue on the challenges and trends impacting the industry. PharmaVOICE, and its
supporting VIEW publications, provide readers with insightful and thought-provoking commentary
in a multiple-perspective format through forums, topics, and articles covering a range of issues
from molecule through market. PharmaVOICE subscribers are also kept abreast of the latest trends
and information through additional media resources, including WebLinx Interactive \WebSeminars,
Podcasts, Videocasts, White Papers, E-Surveys and e-Alerts. Additionally,
PharmaVOICEMarketplace.com provides a comprehensive directory of products, services, and
solutions for the life-sciences industry. To Raise Your VOICE, contact feedback@pharmavoice.com.
M Updated daily on the web or twice-monthly in print, World Generic
Markets distils the important generic market news worldwide. Published by
Espicom Business Intelligence, World Generic Markets is fast becoming the publication of choice
for drug developers, the pharmaceutical manufacturers, service companies, commerce, investors
and regulators - make sure you get the benefits too! For further information and to order your
subscription today, visit www.espicom.com/wgm

PharmaTelevision (PTV), the world's first on-demand television channel for the

Call: 866-691-7771 or 416-597-4777 Fax: 416-598-1452 Email: bpenney@wbresearch.com Web: www.BioNetworkEast.com



Hotel Information

Eden Roc Resort and Spa

4525 Collins Avenue, Miami Beach, Florida 33140
Phone: 1-305-531-0000

Fax: 1-305-674-5555

Toll Free: 1-800-319-5354

Website http://www.edenrocresort.com/

Following a $200 million renovation and expansion, the Eden Roc has
reclaimed its legendary status on Miami Beach and welcomes guests
with a gracious, new spirit. Enjoy luxurious rooms, soak in the sun at
one of four pools, unwind on the beach overlooking the ocean waters
and experience culinary excellence at the beachfront restaurants.

Sponsors: DEAN & CoOMPANY

10 STRATEGY CONSULTANTS

See why the renewed Eden Roc is the place to be!

The Eden Roc is conveniently located only 11 miles from Miami
International Airport and 25 miles from Fort Lauderdale Airport.

BioNetwork has procured a special discounted conference rate of
$289 a night (plus tax) for attendees. To book your reservations,
call the Eden Roc Resort & Spa at 800-319-5354 and identify yourself
as a BioNetwork attendee. Rooms are limited and are on a first come,
first served basis, so make your reservations as soon as possible. The
discounted rate expires February 26th, 2010. After February 26th,
rooms may still be available, so inquire with the hotel if you have
missed the cut off date.

Z'L" n
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D Registration Information

Three Day Main

Group Discounts - Groups of 2

Save $800
$2400

or more get an extr

Save $600
$2,600

a $200 off the prev

To secure space for your team, contact Bill Penney at 1-866-691-7771 or email bpenne

Save $400
$2,800

Conference Pricing Register by Register by Register by
12/4/2009 1/8/2010 1/29/2010 Full Price
Three Day Main Save $600 Save $400 Save $200
$2600 $2,800 $3,000 $3,200

ailing tier

$3,000

y@wbresearch.com.

VIP Package: $250- (Select any package above and for an additional $250 gain access to
select audio presentations from this event*)

CD ROM ONLY: $580- (Gain access to select audio presentations from this event*)

Small biotech and university pricing available. Contact Mimi Fox at Mimi.Fox@wbresearch.com
or 416-597-4808 to learn more

If you are interested in presenting at the Perfect Pitch Biotech Investment Challenge, please contact
Mimi Fox at Mimi.Fox@wbresearch.com or 416-597-4808

PURCHASE SELECT AUDIO PRESENTATIONS* FROM THIS EVENT!

Can't make it to BioNetwork East or worried that there is too much information to digest in a few
short days at the event? No need to worry. You can purchase select audio presentations to share

with your entire team.

Register for the event today and get your VIP package for an extra $250! That's a savings of over

40% for the CD ROM!

*Presentations available are at the approval of conference speakers. Allow 3-4 weeks after event

date for shipping.

Conference Fee includes continental breakfast, lunch, cocktail
receptions and conference documentation. Please note that
Connecticut residents must add 6% sales tax to their registration
fee. No two offers can be combined.

Please Note:

All discounts are taken off the full conference price. No two
discounts or offers can be combined. Payment is due in full at the
time of registration. Your registration will not be confirmed until
payment is received and may be subject to cancellation. Group
discounts must be booked and paid for at the same time.

Delegate Substitutions And Cancellations:

* You may substitute delegates at any time by providing
reasonable advance notice to WBR.

* For any cancellations received in writing not less than thirty (30)

days prior to the conference, you will receive a 75% credit to be

used at another WBR conference which must occur within one

year from the date of issuance of such credit. An administration

fee of 25% of the contract fee will be retained by WBR for all

permitted cancellations.

* There are no refunds given under any circumstances

For every registration received for
BioNetwork East 2010, WBR will donate
a portion of the registration fee to Smile
Train. For more information about WBR's
involvement with Smile Train, please visit
BioNetworkEast.com.

s
m
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TheSmileTrain

Call: 866-691-7771 or 416-597-4777 Fax: 416-598-1452 Email: bpenney@wbresearch.com Web: www.BioNetworkEast.com



March 15-17, 2010

Eden Roc Resort and Spa
Miami Beach, FL
www.BioNetworkEast.com

BioNetwork

U Yes! | want to attend BioNetwork East. Please register me for:
(please see pricing on page 11)

Q Main Conference Days (March 15-17, 2010)

Q VIP Package- CD ROM + Main Conference Days (March 15-17)

Delegate Details Please photocopy this form for additional registrations.
(Mr./Ms./Dr.) First Name

Last Name

Title

Department Organization

Address

City State Zip
Phone ( ) Fax ( )

E-Mail

Registration Contact

Your priority booking code is:
TLS

When registering please provide the code above.

Payment Methods:

[ Check enclosed for payable in U.S. $ to WBR

(3 EFT or WIRE TRANSFER PAYMENT DETAILS: HSBC Bank USA 452 Fifth Ave New York, NY 10018
Routing #: 021001088; SWIFT: MRMDUS33; Worldwide Business Research USA LLC: Account # 619782161
Please reference code 10840.004 when registering

Connecticut residents must add 6% sales tax to their registration fee.

3 Charge to my: A AMEX O Visa Q MasterCard 1 Diners Club O Discover Card
Card #

Sum of Exp Date:

Cardholder’s Name

Signature

Please visit www.BioNetworkEast.com for WBR's cancellation, postponement and substitution policy. Payment is
due in full at the time of registration.

WBR
535 Fifth Avenue, 8th Floor
New York, NY 10017

Five Easy Ways To Register

ONLINE www.BioNetworkEast.com
EMAIL  bpenney@wbresearch.com
FAX this form to 416-598-1452
You will be contacted for payment details.

MAIL Your registration form and payment details to:
BioNetwork East 2010, Worldwide Business Research
535 Fifth Ave. 8th Floor, New York, NY, 10017

CALL 866-691-7771 or 416-597-4777

Attention Mailroom: If undeliverable to addressee, this time
sensitive information should be forwarded to the
Vice President, Business Development

10840.004/NM

BioNetwork

March 15-17, 2010

Eden Roc Resort and Spa ® Miami Beach, FL
www.BioNetworkEast.com

Don’t Miss These Exclusive Networking Opportunities:

30+ private one-to-one meeting
opportunities

19 interactive and educational
panel sessions and case studies
presented by executive level
industry leaders

5 networking refreshment breaks

3 networking breakfasts
3 networking lunches
2 rewarding cocktail receptions

1 essential opportunity to source
funding, forge partnerships, and
manage relationships with the

decision makers in your industry

Easily Meet The People You Want To See At The Show

We facilitate one-to-one meetings through our easy to use partnering software and onsite
facebook so that you can easily spot the executives that you want to meet at the event.

%@y ZS INTR;‘IT._INKS
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facilitated thousands of Wh o
handshakes, will you
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inMarch? -~ BjoNetwork?

Industry:

49% Biotech
B 37% Pharma
B 14% Venture Capital

Seniority:
66% VP Level
B 17% C-Level

Organized by:

WBR ® 10% Manager

WORLDWIDE BUSINESS RESEARCH | | 7% Othel‘
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Can’'t make it to:

BioNetwork

Organized by:

WBR

WORLDWIDE BUSINESS RESEARCH

or afraid there is too
much information to
digest in just a few days?

Get Access to hours of valuable
sessions and take-ways anytime,
anywhere...

Now you can view this outstanding conference
content on your PC or laptop with a CD-ROM that
puts you front and center at these informative
sessions. You'll hear our expert speakers as they
take you through the PowerPoint slides that
illustrated their talks.

This user friendly format allows you to:

* Gain valuable insight from your peers and
competitors in various Fortune 500 Industries
without leaving the office.

* Share with your colleagues at work.

* Stay up to date with the latest strategies, tactics
and trends in your industry.

Now you can share what you learnt at
BioNetwork East, with your colleagues. Don't
leave them in the dark. Purchase the CD ROM
today!

This Session Content is available for a
fraction of the registration price.

You can view and listen to the content when
you want, where you want and as many times
as you want.

And if you attend BioNetwork East, this
Conference CD-ROM set is only $250! (That's a
$580 value!)

$250

(Select any package to attend the event
and for an additional $250 get the

conference CD ROM*)

$580 *

*Presentations available are at the approval of conference
speakers. Not all presentations will be published. Allow 3-4 weeks
after event date for shipping.
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